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Chronological
Bible
Storying

STRATES"
It is a unique teol which is:

e Scripturally Sound
e Culturally Appropriate

e Locally Reproducible



I The Principles of Storying I

1. Storying is used because it is the primary
communication vehicle of the focus people.

2. Storying is based entirely upon the Bible.
3. Storying is chronological, sequential.
4. Storying looks backward but never forward.

5. Stories are chosen based upon the universal biblical
truths to be communicated.

6. Stories are chosen based upon identified barriers in
the focus people’s worldview.

7. Storying is structured to give an oral Bible to
individuals and to develop their competency to share
it orally.

8. Storying is a “win/win” / non-confronting approach
until the story of the crucifixion and resurrection
when the major invitation is given.

9. Storying is predominately narrative with minimal
exposition. '



THE PROCESS OF COMMUNICATION

OUR CONTEXT
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OUR CONTEXT

A TWO CULTURE MODEL OF COMMUNICATION

“THEIR” CONTEXT

“OUR” CONTEXT

SENDER’'S CULTURE RECEIVER'S CULTURE



DEFINITIONS

PRINT COMMUNICATORS

depend on reading and writing for most of their communication
and are referred to as a PRINT CULTURE.

ORAL COMMUNICATORS

depend on mostly on verbal, non-print means to communicate
and are referred to as an ORAL CULTURE.

PRIMARY ORAL COMMUNICATORS

either never learned to read or have lost their ability to read. In
PRIMARY ORAL CULTURES, most people are illiterate.

RESIDUAL ORAL COMMUNICATORS

may be able to read but they do not depend much on reading as a
source of information. RESIDUAL ORAL CULTURES contain some
(or many) who can read but they interact as oral communicators.

SECONDARY ORAL COMMUNICATORS

depend on electronic audio and visual communications. In
SECONDARY ORAL CULTURES, the functionally literate elite
enable the rest to acquire their information and entertainment

from the electronic media.

This may be characteristic of most communities today in the developing world.

Increasingly the developed world is becoming a secondary oral culture.



Learning Styles

IlUiterote

Oral Communicator

Functionol Illiterate

Oral Communicator

Semi-Literate

Oral/Print Communicator

Literate

Print Communicator
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ORALITY ASSESSMENT TOOL
(developed by Lynne Abney - NAME Region, adapted from RB’s summary of Walter J. Ong’s Orality & Literacy)

Each pair of statements describes the two ends of 40 communication preference “poles”. Circle the number
which best represents your listeners position on the continuum of communication styles.

Basic learning preferences:

ORAL COMMUNICATORS

My friend’s name is:

PRINT COMMUNICATORS

..learn by seeing (sight-dominance).

.. leamn by reading non-fiction, by studying,
examining, classifying, comparing, analyzing.

...think and talk about words, concepts, and
principles. (Words are perceived as
representing objects more than actions.)

... manage knowledge “in elaborate, more or
less scientifically abstract categories”, and store
it in print rather than in stories.

...seek to discover new information.

...value innovative solutions.

PRINT COMMUNICATORS

score
..Jearn by hearing (hearing-dominance). 01234
..Jearn by observing and imitating, by listening 01234
and repeating, by memorizing proverbs,
traditional sayings, stories, songs, and
expressions.
...think and talk about events, not words. 01234
(Words function to paint action pictures.)
...use stories of human action to store, organize, | 0 1 2 3 4
and communicate much of what they know™;
information is “embedded in the flow of time”
usually on a “story line".
...value and leam information handed down 01234
from the past.
...value traditional solutions. 01234
SUBTOTAL 1
Importance of sound:
ORAL COMMUNICATORS score
...are deeply affected by the sound of what they | 0 1234
hear.
...prize clarity and style of speech. 01234
...view speech primarily as a way of relating to 01234
people, or as a form of entertainment.
...respond to a speaker while he is speaking 01234
and participate in the story telling.
...engage in verbal contests, trying to excel in 01234
praise, insults, riddles, jokes, etc.
.. believe that oral exchange should normallybe | 0 1 2 3 4
formal, carefully articulated.
...can produce, in some cases, beautiful verbal 01234
art forms, such as poetry and ballads.
...view a written text as a record of something 01234
spoken or an aid to memorization or recitation.
...prefer to read aloud or at least imagine the 01234

sounds of the words as they read.

...are affected by the content of what they read.

...prize clarity and validity of reasoning.

...view speech primarily as a means of
conveying information.

...generally read or listen quietly.

...engage in few verbal contests, but write letters
to the editor, etc.

.. believe that oral exchange should normally be
informal, casual.

...can produce, in some cases, interesting
literature, but generally not verbal art forms of a
high quality.

...view a written text as a vessel of information.

...prefer to read alone, taking in the content of
the words but not their sound.

SUBTOTAL 2




Importance of real-life experience:

ORAL COMMUNICATORS score PRINT COMMUNICATORS
..Jearn and retain knowledge in relationtoreal | 0 1 2 3 4 |..Jeam and retain knowledge as general
or imagined events in human life. principles, with events as examples.

...may recite genealogies but make few lists. 0 1 2 3 4 |...make lists but recite few genealogies.
...relate closely and personally to the people 0 1 2 3 4 |...relate more objectively to what they know,
and events they know about. because writing comes between them.
..think and talk mostly about events and 0 1 2 3 4 |...think and write about their own feelings and
people. thoughts as well.
...reason from experience and association. 0 1 2 3 4 |}..reason by means of “formal” logic, using
analysis and explanation.

...organize non-narrative speeches (such as 0 1 2 3 4 |...organize non-narrative speeches (such as
exhortations and sermons) largely by recounting exhortations and sermons) by laying out a
events associated with the point being made or logical progression of thoughts.
with the words being used.

SUBTOTAL 3
Style preference:

ORAL COMMUNICATORS score PRINT COMMUNICATORS
...communicate by joining sentences with 0 1 2 3 4 }...communicate by joining sentences with
conjunctions such as ‘and’, ‘then’. subjunctives such as ‘while’, ‘after’.

...can organize experiences and episodes. 0 1 2 3 4 |...can organize long, logical arguments.

...construct longer narratives by stringing 0 1 2 3 4 |...construct narratives with chronologically linear

episodes together; themes may be repeated in plots that reach a climax and resolution; any

several episodes. { themes are validated by the outcome.

...use symbols and stories to cary the 0 1 2 3 4 |...use charts, diagrams, and lists to explain the

message. message.

.. frequently use words in set phrases, suchas | 0 1 2 3 4 ]...generally use words independently, with few

sayings, proverbs, riddles, formulas, or just set phrases.

descriptions such as ‘brave soldier’.

...appreciate repetition, in case somethingwas | 0 1 2 3 4 | ...do not like repetition, since material missed

missed the first time. can be read again.

.. like verbosity (many words to say a little) 0 1 2 3 4 |]...like brevity (few words to say much)
SUBTOTAL 4

Importance of dialogue:

ORAL COMMUNICATORS score PRINT COMMUNICATORS
.. tend to communicate in groups. 0 1 2 3 4 }..tend to communicate one-to-one.

.. Jearn mostly in interaction with other people. 0 12 3 4 {..learn mostly alone.
...cannot think about something very long 0 1 2 3 4 }...can think about something for a long time

without dialogue.

while making notes about it, etc.

SUBTOTAL 5




Importance of drama and melodrama:

ORAL COMMUNICATORS score PRINT COMMUNICATORS
...employ exaggerated praise and scom. 0 1 2 3 4 |...intentionally moderate their praise and scom.
...drawn “heavy” characters in their stories. 0 1 2 3 4 ] .. prefer realistic characters in stories.
...create art forms that emphasize struggle 0 1 2 3 4 ]..create art forms that emphasize struggle to
against an enemy. reach a goal or overcome an obstacle.

...use their hands to help express themselves 0 1 2 3 4 |..use their hands little, since gestures are not
when they tell stories, through gestures or by written or read.
playing musical instruments.
SUBTOTAL 6
Importance of context:

ORAL COMMUNICATORS score PRINT COMMUNICATORS
...view matters in the totality of their context, 0 1 2 3 4 |..view matters abstractly and analytically
including everyone involved (holistically) (compartmentally).

..leave much of the message unverbalized, 0 1 2 3 4 |..clarify the message by using words rather
depending instead on shared situation, shared than context, gesture, or intonation which
culture, intonation, facial gestures, and hand cannot be conveyed in print.

gestures to help communicate the message.

...can be imprecise, and clarify as needed, 0 1 2 3 4 ]..leam to avoid ambiguity because it cannot be
based on the listener’s reaction. clarified by an author at a distance.

...avoid asking or answering “direct” questions. § 0 1 2 3 4 |...ask and answer “direct’ questions.

...are uninterested in definitions since the 0 1 2 3 4 |...appreciate definitions.

context renders them superfluous.

SUBTOTAL 7

Add the circled numbers in each set of choices. Write the subtotals below and add them together.

SUBTOTAL1 ____ .
SUBTOTAL2 _____
SUBTOTAL3 _____
SUBTOTAL4 ___
SUBTOTAL5 _____
SUBTOTAL6 ___
SUBTOTAL7 _____

TOTAL

LOCATE THIS TOTAL ON THE ORALITY SCALE

OF THE LEARNING GRID.
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